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Mobile:  Next Big Thing

ÅProliferation of Smartphones

ÅUbiquitous access to the Internet

ÅConvergence of B2B & B2C - B2E

ÅDivergence of .com & apps, devices, O/S

ÅNeed to increase utilization of data

ÅFocus on Information at the Point of 

Performance



ÅEnterprise mobility allows businesses to 

operate real real -time and create 

immediate value for the mobile user and 

business 

Å48% of todayõs companies plan to spend 

corporate IT dollars to make enterprise 

applications mobile in 2010 and 2011 (IDC)

ÅIn 2012, Smartphone sales will exceed PC 

sales (IDC)

The Mobile Revolution is here



Multiple systems to mobile devices 

Disseminate information

ïRelevant, timely 

ïAnywhere, anytime

ïAppropriate for targeted user

ïMaximized for capabilities of the device

At Issue



Smartsoft is Ahead of the Curve

Isolated 
Applications

Home
Grown 
Systems

Customized 
Systems

Suites
(SAP, Oracle)

Evolution of application 
creation and adoption
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ÅUser Experience matched to the device

ÅDashboard guidance

ÅAmazing, Productive Apps

ÅBeneficial, Compelling Functionality

ÅSupport the functional process

ÅLeverage capabilities of Consumer Grade 

devices

11

Product Philosophy
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Consumer Grade Devices
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Consumer Grade Devices



Use Case #1 ςPurchase Order Approval



Use Case #2 ςInventory Inquiry

B2C
Customer 

View

B2B
Employee
View



Introduction to Smartsoft Mobile

ÅDedicated to delivering mobile solutions that 
leverage the investment already made in 
hardware and back office solutions to reach 
the appropriate individuals in the eco -system, 
including customers.

Å700+ experienced ERP/mobile consultants 
have over 5,000 man-years of experience 
helping multi -national corporations achieve 
their business goals with innovative and 
powerful business to consumer mobile 
applications.

ÅSaaSand License models

ÅOver 400,000 downloads of apps



ÅDynamic Eco-System

ÅMobile:  The Next Big Thing

ÅPackaged Applications

ÅConsumer Grade Devices

ÅSmartsoft Mobile Apps B2E Solution

ÅFollow Smartsoft Mobile

Recap



© 2010 Smartsoft Mobile Solutions, Inc.

Smartsoft Mobile Solutions, Inc.
Information at the Point of Performance.

SmartsoftMobile.com


